WL Agri Business Limited Launches Qisse Kuchh
Khaas, Chronicling the Timeless Tales of Basmati Rice

HUMMER NEWS

NEW DELHIE: AWL Agn
Business Limied (formerly
known as Adsmi Wilmar
Limited), one of India's
largest food FMCG compa-
mies, successfully launched
its Kohmmoor coffee table
book, (hsse Kuchh Khaas,
guthored by Padma Shn
awardee and celchrzied food
histonan, Prof Pushpesh
Pani. The event was organ-
ised 1n association with
FICCI (Federation of Indian
Chambers of Commerce and
Indusiry ) and the Mingstry of
Food Processing Industries
(MoFPI) to mark the occa-
son

The book was unveiled by
Shri Churag Paswan, Hon'ble
Mimister of Food Processing
Industrics, along with Mr.
Angshs Mallhck, MD &
CED, AWL Agn Business
Limited, m the esteemed
presence of celebrity chel
Kunal Kapur, at World Food
Inctia 2025, held ot the Bharat

Mandapam. Pragat Maidan,

Q!JII L

New Dethe

Kohmoor, the flagship nce
brand of AWL Agn Business
Limuted, has long been syn-
onymous with premium qual-
ity Basman nce. With Qusse
Kuchh Khasy, the brand pays
tribute to the enduning legacy
af rice, and particularly
Basmati nce — in shaping
India's history, rtuals, and
cultural journey. Heyond
chromchng bow nce evolved
ncross dynasties and regions,
the book highlights how
Basman bhas been deeply
woven mio India's festivals,
iradiions, and everyday cel-
chrations Brand  develop-
ment kit

Adding further nchness, the

book festures 15 handpicked
recipes that highhghts the
versatility of Basmat: rice m
its diverse forms, offening
readers an mmmemive culi-
nary jourmcy

Mr.  Angshu Malhck,
Managing Director & CEO,
AWL Agn Busmess Limited,
added “Kohmoor has
always stood for avthentici-
ty, traditton and taste
Ihrough (hsse Kuchh
Khaas we want to celebraxe
the tmoeless joumey of
Basmati rice a gramn that is
much more than food. It is
hentage, nostalgia, and a
shared cultural bond



